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Lamb Weston Highlights

 Global frozen potato and vegetable supplier with nearly $3B Net Sales

 Strong presence in Northwest with 12 plants, a innovation center & 2 HQ’s 

 In excess of  6,200 employees North America

 Owns and operate a 20,000 acre company farm

 Partner with NW growers on over 150,000 acres of potatoes & vegetables

 Quality and Food Safety Leaders
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Driving a continued emphasis to build on success

of sustainability practices and local sourcing
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Key Factors Impacting Agribusiness
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A strong US Dollar vs. the Euro and Canadian 

Dollar make US product relatively expensive

Source: World Potato Market News, 10.27.15
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Major Crops Planted Acres
(millions of acres)

• Corn, Sorghum, Barley, Oats, Wheat, Rice, Upland cotton, Soybeans

• Source:  USDA

Crop 2007 2008 2009 2010 2011 2012 2013 2014 2015F Change

Corn 93.5 86.0 86.4 88.2 91.9 97.2 95.4 90.6 88.0 -5.5

Total 8 Crops 247.5 253.0 248.7 245.0 249.0 257.2 254.9 257.6 251.7 4.2

Fall Potatoes 1.00 0.93 0.94 0.89 0.96 1.00 0.94 0.94 0.94 -0.06
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Farmland Values

Quarterly Year over Year Change in Value

 Rising interest rates, strong dollar and lower for longer commodities are 

putting downward pressure on agricultural land values

https://www.chicagofed.org/research/data/index
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Source: Bureau of Economic Analysis/Bureau of Labor Statistics/Confidence Board/Consensus Forecast

Increasing consumer confidence and decreasing unemployment rate 

are bright spots in the economy.

Key U.S. Economic Metrics
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Food at home 

inflation declined 

to 0.9% vs. prior 

year.

Food away from 

home inflation 

increased slightly 

vs. prior year.
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GDP, DPI & Inflation PCYA
Real GDP/DPI shown
Unemployment & CCI: Monthly Rates

September 2015

2014 2015 2014 2015 2014 20152014 20152014 2015

Unemployment 

continues to 

decline, nearing 

5%, and is 

forecasted to 

reach 4.7% by the 

end of 2016.

Consumer confidence 

reached 102.6 in 

September which is the 

highest since January.

DPI improved 

compared to prior 

year.

GDP below the 

healthy 3 – 5% 

growth rate and 

below level vs. prior 

year.

PCYA = percent change vs. year ago

Q3 2015
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The Good News

o U.S. consumer confidence improving

o Restaurant Industry Traffic exceeded 61 Billion visits in 2015, an all-

time high

o IFMA (International Foodservice Manufacturers Association) is 

estimating a 2.4% increase in the Foodservice industry in 2016

o The Columbia Basin agricultural community is well-poised to stay 

globally competitive

 Historically consistent weather conditions

 Access to water

 Competitive yields and quality

 Reasonable land values

 Focus on sustainability and continuous improvement


